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Set up your campaign for success

There are several ways to improve the performance of a newly created ad
campaign. This article offers tips to ensure that you’ve chosen the right settings for a
successful campaign.

Optimize your campaign as you create it

As you create your campaign, you may receive notifications based on your
setting selections. These notifications may alert you of issues that can result in
decreased performance or that may be significant enough to prevent you from
publishing your campaign.

The campaign construction navigation menu that appears as you construct your
campaign provides a holistic view of your construction progress and will call attention
to notifications that you may want to address. Move between steps in the navigation
menu to easily review and resolve potential issues with your targeting, bidding, budget,
or other campaign settings. Learn how to set up your campaign for success.
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1. Set up conversion tracking on your website

Conversion tracking can give you insights to optimize your campaign
performance. Conversions will show you what happens when a customer interacts with
your ads — whether they purchase a product, sign up for your newsletter, call your
business, or download your app.

When a customer completes an action that you’ve defined as valuable, this
action is counted as a conversion. To enable conversion tracking:

1. Set up a conversion action for your account.
2. Copy a piece of code called a “tag.”
3. Paste the tag to your website.

Learn how to set up conversion tracking for your website
2. Use Smart Bidding strategies, like Maximize conversions

Automated bidding uses Google Al to optimize the right bid for every ad
auction. The majority of advertisers use some type of automated bidding because these
bid strategies can boost performance, while saving time from manually adjusting bids.

Smart Biddingis a subset of automated bid strategies that optimizes for
conversions or conversion value. To access Smart Bidding, you’ll have to first set up
conversion tracking. Without conversion tracking, you can still use automated bidding
with Maximize clicks. Once you’ve set up conversion tracking on your website, edit
your campaign’s settings to use a conversion-based bidding strategy.

We recommend using Maximize conversions because it optimizes for what’s
valuable to your business, while reducing the time you need to spend on daily
campaign maintenance.

Learn how to change your bid strategy
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3. Expand your targeting

Targeting your ads to a small city or a few keywords can prevent your campaign
from serving to customers. Alternatively, targeting to an area that is too large may
bring irrelevant traffic to your website. Here’s how to avoid these common pitfalls.

Target locations where your customers are, not just where your business is
located

Let’s say you run an e-commerce website. You’d want to target all the locations
that you ship to, not just where your business is physically located. Regardless of how
great your ad is, it probably won't perform as well if it doesn't appear in the right
places. Keep in mind; you can adjust your location targeting settings at any time.

Learn how to use location targeting
Add as many relevant keywords as you can

Savvy advertisers invest time and effort into building a good keyword list. Try to
imagine everything that your customer might search for when you select your
keywords:

Write down the main categories of your business.

For each category, write down all the terms or phrases that your customers might
use to describe your products or services.

Plug those terms into Keyword Planner to get more keyword ideas and see
estimates of how many people are actually searching for them.

Let’s say you sell men's footwear. You could start first with the basic category of
"men's sports shoes." Within that category, you might add related terms like "men's
sneakers," and "men's tennis shoes." You can then expand your list further by including
your brand and product names, like “Acme men’s sneakers.”

Learn how to add keywords
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4. Spread your keywords into more than one ad group

Ad groups include ads to be shown to people searching for specific terms. A
campaign can have several ad groups, each with its own ads and keywords. The ad
content should be directly related to the keywords in your ad group.

Let’s say you run an online bicycle shop. You might want to have separate ad
groups for children’s bikes, racing bikes, mountain bikes, road bikes, helmets, and bike
locks. The ad group for children’s bikes should have keywords related to this product,
and one of your keywords should be in the headline text of your ad.

To break up larger ad groups into smaller, more specific ones, learn how to copy
the ad group and edit the keywords within.

5. Write ads that directly relate to what your customers want to buy

Your text ad should mention exactly what your customer wants to buy. Here’s an
ideal scenario:

Someone searches for “24-hour flower delivery lilies.” They then see an ad with
the headline “Order lilies fast - 24-hour flower delivery.” They click the ad and go
straight to the flower site, where they complete their order.

Learn how to write successful text ads
Tips for writing relevant ads
6. Include at least 3 ads in every ad group

It’s important to have more than one ad so that Google Ads can show the one
that will likely perform best for each search. One headline in each ad should mention at
least one of your keywords. For the other headlines and descriptions, each ad can
highlight different aspects of your offering.

Consider including text about these topics
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7. Make sure you’re using at least 4 assets

Most advertisers use assets, and they’re essential to creating Search ads. If
you’ve ever been searching on Google and seen an ad with a call button, extra links, an
address, or other extra information, you’ve seen assets.

Assets make your ad larger and more robust, giving people more reasons to take
action directly from your ads. Assets are free to add, and typically increase your click-
through-rate and ad quality. They only show when they’re predicted to get you better
results, like clicks to your website.

To get the most value from your Search campaigns, be sure to add at least 4
different asset types to your account or campaigns.
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