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Discussion about...

Importance of Statistics in
Managerial Decision Making

Types of Charts

Taxonomy of Business Charts

Decision Situation and
Corresponding Statistical
Techniques

Decision Making with
Statistical Modelling in Al \

Consumer Data Insight for
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Types of Chart

Chart Suggestions

—A Thought-Starter
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Taxonomy of Business Charts by Task, Orientation & Shape

Time series I Charts with horizontal axis

Structure I Charts with vertical axis

Multiple

charts
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Breakdown and ranking
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ponding Statistical
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Source: Statistics for managerment by T WM Srivastawva and Shailaja Rego., Published bw the

Tata MoGraw— FlLill Publishing Company Lirmited.
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INSTIIL/ TIONS,

Al+ML+Statistical
Models

e|nferences
*Data Processing *Reports *Soultion
*Data Analysis *Dashboards eStrategic
Decisions
: *Increase ROI
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OBJECTIVE Level of Importance
The objective was to engage with consumer and evaluate their perception
AUDIENCE
Type 1 Type 2 Type 3

792 719 10,212

Very Important

35.3%

Not Important,
Not Sure

Add Text Here
55.5%

Important

@ Category 1
@ Category 2

48.7% & Cotegory s

Add Text Here Amount of Information/User

e 23.8%

MNot Sure 33 7%
-
—— A 4-7%
26% 37% .
‘ No, we do not yet Yes, \neadlvnely Yes, we offerit as
offerit promote it an option

This graph/chartis linked to excel and changes automatically based on data. Justieft clickon it and select “Edit Data™.
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Knowledge Check

Which statistical technique is commmonly used for unsupervised learnin®
tasks such as clustering?

a) Logistic regression

b) K-means clustering

c) Decision trees

d) Support Vector Machines (SVMs).
Answer: K-means clustering
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