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Recap 

Reason to study Linear Regression 

Linear Regression 

Application of Linear Regression 

Simple linear regression in sales 
forecast 

Linear regression in Tableau 

Pros and Cons 
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Discussion about…. 

Reason to study Logistics Regression 

Logistics Regression 

Logistics Regression Model 

Logistics Regression for Sales of a New 
Product 

Pros and Cons 

Logistics Regression at a glance 
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Reason to study Logistics Regression  
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Logistics Regression  
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Logistics Regression Model 
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Simple Logistics Regression for Sales of a New Product 
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Linear Regression Pros and Cons 



Logistics Regression at a glance 
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Knowledge Check 
✘ Which of the following scenarios is an appropriate use case for logistic 

regression in a business context? 

✘ A) Predicting the exact sales revenue for the next quarter. 

✘ B) Forecasting future stock prices based on historical data. 

✘ C) Classifying customer feedback as either positive or negative. 

✘ D) Determining the optimal price point for a new product launch. 

✘ Answer:C) Classifying customer feedback as either positive or negative. 
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Summary 

Reason to study Logistics Regression 

Logistics Regression 

Logistics Regression Model 

Logistics Regression for Sales of a New 
Product 

Pros and Cons 

Logistics Regression at a glance 
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