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Guess the Topic!!!

Text Analytics
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Recap

Reason to study NLP 

NLP in AI

NLP

Top 5 expectation regarding the 
future of NLP

Application of NLP
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Discussion about….

Reason to study Text Analytics

What is Text Analytics

Text Analytics

Text Analytics Process

Sentiment Analytics

Social Media Analytics

Text Analytics in Marketing
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Reason to study Text Analytics
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Text Analytics
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Text Analytics Process
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Sentiment Analytics
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Social Media Analytics



Text Analytics in Marketing
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Knowledge Check
✘ Which of the following is a primary benefit of using text analytics in market 

research for MBA graduates?

✘ A) Enhanced visualization of financial data
B) Improved accuracy of inventory management
C) Deeper insights into customer sentiment and preferences
D) Streamlined process for supply chain optimization

✘ Answer: C) Deeper insights into customer sentiment and preferences
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Summary

Reason to study Text Analytics

What is Text Analytics

Text Analytics

Text Analytics Process

Sentiment Analytics

Social Media Analytics

Text Analytics in Marketing
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https://monkeylearn.com/text-
analysis/#:~:text=Text%20analysis%20(TA)%20is%20a,transform%20th
em%20into%20actionable%20insights.
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