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Guess the Topic!!!

Food Retailing
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Recap

Reason to Study Retailing

Retailing — Meaning
Retailing — Definition Q-0

Fvolution of Retail Media

Retailing

ﬁ Functions of Retail

B Classification of Retailing
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Discussion about....

'V oa Reason to Study Food Retailing
Food Retailing
Food Retailing Environment Q-0

Top 3 Change Driver: Food
| Retailing

Retailing

B Issues in Food Retailing
U.S. Food & Grocry Retail Market
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Food Retailing

wl i .
4 o o q Food Retailers

' A Primary Shopping Format for Food Sales
2023-2029 Y y " Growth Rates by Retail Format

MARKET SIZE IN 2022

US$ 6378020 MILLION
MARKET SIZE BY 2029
US$ 8790260 MILLION
GROWTH RATE
CAGR OF 4.7%

WWW.STATSMARKETRESEARCH.COM

10%
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Retail Food Environment

RETAIL FOOD ENVIRONMENT

Retail Sources THE CUSTOMER POPULATION
Stores OUTCOMES

Restavrants
Websites

Customer i ivicius Health

Retail Actors Retail Experience Sales ; f Food Security
Avallability — i

"iag;ﬁfr': Srices Pirch asin Individual Food Justice,

Sr‘l!eé Rens PromationAds 9 Characteristics Sovereignty,

Quality & Equity

Business Models People Interpersonal )
& Household Environmental
Practices Characteristics Sustainability
Ownerskip Type
Goals Business
Sustainability

Community Context

State, Tribal, National, & Global Context
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Food Retailing

Food Retail

]
A
p
Py RETAILING IN INDIA
| * Emergence of modern retail formats I
| -2 AL Food & Grocery
N :
‘ * Increased pressure on opening up FDI in retail sector
* Rapid Evolution of New-age Young Indian Consumers
* Rapldly Increasing middle class i b e
* Rising Incomes levels Pet Food
* Increased Awareness Level among Consumers Sl packaged L
Fersonal hygiene
+ Exposure to International Brands products/Toiletries
* Retail Space is no more a constraint for growth
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Food Services

Catering services
Hotels, bars, pubs, clubs
Fast food joints
Takeaway services

Restaurants, cafes

Sales on boats, trains, and airplanes
Sales at educational institutes,
hospitals, theaters
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Top 3 change Driver: Food Retailers= ,

) Y Top 3 change drivers: Food retailers

Q
.\,.

Online shopping on the store website/app

Evolving customer service demand 43%

Curbside and/or in-store pickup 32%

Source: Based on Deloitte’s survey of executives from the US food industry.
Deloitte Insights | deloitte.com/insights
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<% Issues in Food Retailing

Issues in Food Retailing

Competition from Discount Stores

Efficient

Distribution

Lower Prices

Changing Consumption Patterns

Time Pressure

Eating Out More

Meal Solutions
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U.S. Food & Grocry Retail Market

N U.S. Food & Grocery Retail Market

? & o Size, by Product, 2020 - 2030 (USD Billion)

05.08.2024

2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

® Fresh Food

£793.38 IIIIIII

Food Cupboard Frozen Food Beverages
#® Cleaning & Household & Others
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3.1%

LS. Market CAGR,
2024 - 2030
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Knowledge Check

Which of the following best describes food retailing?

A) The practice of growing and harvesting crops for commmercial
purposes

B) The process of manufacturing packaged food products for
distribution

C) The sale of food products directly to consumers through various
retail channels such as supermarkets, grocery stores, and online
platforms

D) The wholesale distribution of food products to restaurants and
food service providers

The sale of food products directly to consumers through
various retail channels such as supermarkets, grocery
stores, and online platforms

Ms.S.D.Shamini, AP/MBA, RM, Unit-I 12/15



05.08.2024

Summary

Reason to Study Food Retailing
Food Retailing

Food Retailing Environment

Top 3 Change Driver: Food Retailing
Issues in Food Retailing

U.S. Food & Grocry Retail Market
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