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The Digital Consumer

FIrorionss

A person who participates in a variety of online activities,
transactions, and interactions as part of their digital

consumption behaviour is referred to as a "digital consumer."

Digital consumers obtain goods, services, information, and

entertainment using digital platforms and technologies.
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e Benefits sought from the
product

e How often the productis
used (usage rate)

e Usage situation (daily
use, holiday use, etc.)

e Buyer’s status and

loyalty to product (non-user,

potential user, first-time
users, regular user)
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Understanding the Digital Consumer -

Digital Marketing Strategy

Age/generation income
Gender

Family life cycle

* Region (continent,
country, state,
neighborhood)

e Size of city of town

Ethnicit
NICITY @ Population density

Family size e Climate
Occupation

Education

Nationality

Religion

Social class
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Activities
Interests
Opinions
Values
Attitudes
Lifestyles

FIrorionss

By Demographics By Geography By Psychographics
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How to improve the digital consumer experience using data

—t 1 Evaluate your current 4 Track customer
00 customer experience. retention metrics.
Focus your customer 5 Optimize your
acquisition strategy. omnichannel strategy.
: o
Retarget one-time 6 Develop automated
buyers. u customer journeys.
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How to map your Customer Journey

FIrorionss

Newsletters @

ppc Social ads Raviews
& @ & Community forum ,
Email ./ g ¥ Social networks o
© Blog 7 @ S\
: | Website @ ®
Online ads @ ® Media Blog @
Awareness ) Consideration Retention Advocacy
FAQ knowledge ®
@ Store @

Direct mail _

emai' > } Promotions
i —

Radio, TV, Print Ecommerce
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Types of Digital/ Online Consumer

FITrorion’s

Loyal
customers

Impulse ¢ Discount
customers customers

Need based
customers

Wandering
customers
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