
Revenue Model and Streams 

Revenue Model 

The Revenue Model outlines the strategy a business uses to generate income. It explains the framework 

through which the company plans to bring in revenue and sustain profitability. Here are some common revenue 

models: 

1. Product Sales: 

o Description: Revenue is generated through the direct sale of physical or digital products. 

o Example: A retail store selling clothing or a software company selling licenses. 

2. Service Fees: 

o Description: Income is earned by providing services to customers. 

o Example: Consulting firms, legal services, or maintenance services. 

3. Subscription Model: 

o Description: Customers pay a recurring fee, usually monthly or annually, for continuous 

access to a product or service. 

o Example: Streaming services like Netflix or software as a service (SaaS) platforms. 

4. Freemium Model: 

o Description: Basic services are offered for free, while premium features or services require 

payment. 

o Example: A mobile app that is free to download but charges for advanced features or an ad-

free experience. 

5. Advertising: 

o Description: Revenue is generated by selling advertising space on platforms like websites, 

apps, or media channels. 

o Example: Social media platforms like Facebook or Google. 

6. Transaction Fees: 

o Description: The business earns revenue by taking a percentage of each transaction made 

through its platform. 

o Example: Online marketplaces like eBay or payment processors like PayPal. 

7. Affiliate Marketing: 

o Description: Income is earned by promoting other companies’ products and earning a 

commission on sales generated through your referral. 

o Example: Bloggers or influencers who recommend products and earn money through affiliate 

links. 

8. Licensing: 

o Description: Revenue comes from licensing intellectual property, such as patents, trademarks, 

or proprietary technology, to other companies. 

o Example: A tech company licensing its software to other businesses. 

9. Leasing: 

o Description: Revenue is generated by leasing out equipment, property, or other assets. 

o Example: A company leasing office space or heavy machinery. 

Revenue Streams 

Revenue Streams refer to the specific sources of income within the chosen revenue model. A business can 

have multiple revenue streams, often under the same or different revenue models. Here are examples of 

different revenue streams: 

1. Direct Sales: 

o Description: Revenue from selling products or services directly to customers. 

o Example: A tech company selling laptops. 

2. Recurring Revenue: 

o Description: Ongoing income from subscriptions, memberships, or retainers. 



o Example: A gym with members paying monthly fees. 

3. Transaction-based Revenue: 

o Description: Revenue from each transaction processed through the platform. 

o Example: An online payment gateway charging a fee for every transaction. 

4. Project Revenue: 

o Description: Income from one-off projects or contracts. 

o Example: A marketing agency executing a single campaign for a client. 

5. Usage Fees: 

o Description: Revenue generated based on the usage level of a service. 

o Example: A cloud storage service charging based on the amount of storage used. 

6. Ad Revenue: 

o Description: Income from selling ad space on your platform. 

o Example: A news website earning money from banner ads. 

7. Franchise Fees: 

o Description: Revenue from granting the right to operate a business using your brand and 

business model. 

o Example: A fast-food chain franchising its brand to individual operators. 

8. Data Monetization: 

o Description: Revenue from selling access to data or analytics. 

o Example: A company selling customer insights derived from big data analysis. 

9. Licensing Fees: 

o Description: Income from licensing intellectual property to third parties. 

o Example: A music company licensing songs to a streaming service. 

10. Partnership Revenue: 

o Description: Revenue from strategic partnerships or alliances. 

o Example: A tech company partnering with a hardware manufacturer to develop a co-branded 

product. 

In the Business Model Canvas, Key Resources refer to the critical assets that are essential for a company to 

deliver its value proposition, reach its customer segments, maintain customer relationships, and generate 

revenue. These resources can be tangible or intangible and are necessary for the operation and success of the 

business. 

Types of Key Resources 

1. Physical Resources: 

o Description: Tangible assets such as buildings, factories, machinery, vehicles, distribution 

networks, and inventory. 

o Example: A manufacturing company might need factories and machinery to produce its goods. 

2. Intellectual Resources: 

o Description: Intangible assets such as patents, trademarks, copyrights, proprietary knowledge, 

brands, and customer databases. 

o Example: A tech company’s proprietary software, or a fashion brand’s trademarked logo. 

3. Human Resources: 

o Description: The people and teams with specific expertise, skills, and knowledge required to 

operate the business. 

o Example: A consulting firm relies heavily on the expertise and experience of its consultants. 

4. Financial Resources: 

o Description: The financial assets needed to support the business, including cash, lines of credit, 

stock options, and venture capital. 

o Example: A startup needing seed funding or a tech company with access to credit lines to 

manage cash flow. 

5. Natural Resources: 

o Description: Raw materials or natural assets that are required to produce goods or provide 

services. 



o Example: A mining company relying on access to mineral deposits, or a food and beverage 

company requiring access to water sources. 

Role of Key Resources in the Business Model Canvas 

 Supporting Value Proposition: Key resources are crucial for creating and delivering the value 

proposition to customers. For example, a software company’s intellectual property is a key resource 

that enables it to offer innovative products. 

 Enabling Customer Relationships: Human resources, such as customer support teams, are vital for 

maintaining and nurturing customer relationships. 

 Facilitating Distribution Channels: Physical resources, like warehouses and logistics networks, are 

essential for distributing products to customers. 

 Sustaining Revenue Streams: Financial resources ensure the business can operate smoothly, invest 

in growth, and manage risks, thereby sustaining revenue streams. 
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